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Japan BBQ Association European BBQ Association (EBA)

SCA (USA) IBA (USA)

North American BBQ Association HPBA (USA)

European Outdoor Living Association
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Patio & Hearth Products Report Barbecue News Magazine
Casual News Now FIRE & FOOD Magazine
The BBQ Magazine EU Gardens
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The global outdoor cooking market is projected to reach USD 52.75 billion
by 2033, with a CAGR of 9.1%. Driven by rising purchasing power and living
standards, the Asia-Pacific outdoor cooking market is expected to grow at a
10.7% CAGR from 2026 to 2033, leading global growth. A huge consumer
base and growing outdoor cooking culture continue to create strong oppor-
tunities across the Asia-Pacific outdoor kitchen & BBQ market.
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The 2027 Asia Outdoor Kitchen & Barbecue Equipment Expo (AOBE 2027)
will be held on 15-17 May 2027 at the China Import and Export Fair Com-
plex, Guangzhou, focusing on “outdoor leisure, garden economy and global
expansion” and aiming to create Asia-Pacific’ s leading one-stop trade and
sourcing platform for outdoor kitchens and barbecue equipment, connect-
ing display, matchmaking and business implementation to optimize exhibi-
tors’ networking efficiency and commercial value, empowering the Asian
outdoor cooking industry to expand efficiently into global markets.
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Asia-Pacific’s leading fair for outdoor kitchens and barbecue equipment

AOBE 2027 focused on “outdoor leisure + garden economy”, covering the full supply chain from core equipment to lifestyle

applications, with 300+ exhibitors and 15,000+ innovative products on display.
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Connecting brands with global buyers
Buyers from nearly 50 countries and regions, including the US, Canada, Japan, South Korea, Australia, Germany, the UK, the

Middle East and Southeast Asia, attended the expo, driving strong B2B sourcing demand.
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Million-level buyer database with targeted invitations
Grandeur has built a database of over a million professional buyers, enabling targeted invitations to global retail chains,

leading cross-border e-commerce sellers, and hotel and resort buyers.
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Strong support from leading international barbecue and

outdoor associations
Authoritative Organisations such as the Japan Barbecue Association, SCA USA, North American Barbecue Association and

European Barbecue Association provided resource support and overseas promotion endorsement.
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One-stop sourcing across the full industry chain

Featuring four main zones—core equipment manufacturing, upstream materials and technologies, cross-sector lifestyle
applications, and supporting consumer products—allowing overseas buyers to source everything in one place.
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Integrated online and offline platform with a year-round fair

Using digital twin technology, 3D virtual halls and Al matchmaking technology to create a cloud expo, allowing exhibitors to
showcase products online all year and continuously connect with global buyers.
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On 17 May 2026, the three-day 2026 Asia Outdoor Kitchen & Barbecue Equipment Expo (AOBE 2026) concluded

successfully at the China Import and Export Fair Complex in Guangzhou, attracting strong visitor traffic and vibrant
business activity.
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As a key themed exhibition of the World Garden Living Expo, AOBE 2026 focused on “outdoor economy” and
“garden economy”, guided by “direct sourcing, full-chain collaboration and global connectivity”, bringing together
over 300 top exhibitors including CHANT, Auplex, KeYo BBQ, Tiancheng Charcoal, Steel Egg Hardware, Yizhong
Metal, Deyao Outdoor Metal, Kimstone Ceramic Technology, GEMYOCA, Fortress Hardware across 25,000m, show-
casing cutting-edge technology and trendy products in outdoor kitchens and barbecue.
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During the three-day event, AOBE 2026 attracted buyers from nearly 50 countries and regions including China, the
United States, Canada, Mexico, Russia, the UAE, Saudi Arabia, Japan, South Korea, Australia, New Zealand, Singa-
pore, Malaysia, Thailand, Hungary, Spain, Germany, the UK, India, South Africa and Hong Kong China. Multiple coop-
eration agreements and orders were reached on site, highlighting strong B2B sourcing demand and accelerating the
global expansion of China-made outdoor cooking equipment.
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$ UPSTREAM MATERIALS &
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Hititdl: MSEASEN. Hk. MK, BRESHEH. HEAHE. PIEREH;
RERSME: RUESE. NEIR/IRAR. FRRE., AHREAtEER, EEEEREIE;
Haeindl: loTiRi=ER. APPRIERE. BaiBiRER. HFREETRER;
FREAR: (BREERURAGEAR, HENYCRE. TJREFEEEME. TEREAR;
Base Materials: heat-resistant stainless steel, cast iron, fire bricks, granite worktops, treated timber, outdoor stone materials.
Energy & Fuel Systems: LPG cylinders, charcoal/hardwood charcoal, pellet fuels, solar power modules, portable energy storage units.
Smart Control: loT temperature control modules, app remote control, automatic rotating grills, digital temperature display systems.

Eco Technologies: low-emission combustion technology, grease recovery systems, biodegradable barbecue materials, smokeless charcoal technology.

Bsho, SCENARIO INTEGRATION & CROSS-IN-
%Eﬂ — Eﬁmm DUSTRY APPLICATIONS ZONE

Egiﬁ ﬁ z ggEEORTING CONSUMPTION

PO'RE: RESE. IBEE. BER/XE. PHYE. BHBE,;

BHEREK: MElkERH. BHENE. EREE. SREE/EEERE;

RESYIR: PIMRIEFE. FHIKTE. SR, QLRRXRS;

RIt5ER: PHAEEZERIT,. RURSGHR. EHEE. 3DRRERS;

Outdoor Furniture: barbecue tables and chairs, bar stools, parasols/sun canopies, outdoor sofas, mobile food carts.

Food & Seasoning: pre-made barbecue ingredients, marinades and seasoning packs, sauce brands, craft beer/wine pairings.
Cold Chain & Logistics: outdoor insulated boxes, in-vehicle fridges, ingredient supply chains, cold chain delivery services.
Design & Customisation: outdoor kitchen spatial design, landscape integration solutions, customised cabinets, 3D rendering

services.
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As a core feature of the World Garden Living Expo, the 2027 Asia
Outdoor Kitchen & Barbecue Equipment Expo will run alongside the
Asia Living Expo, Asia Pool & SPA Expo, and Asia Flower Expo, covering
a total area of 100,000 m’ By integrating multiple scenarios and
connecting industry boundaries, it builds a cross-category, cross-sce-
nario courtyard and outdoor lifestyle ecosystem, enabling precise shar- .
ing of professional visitors and efficient conversion of cross-industry FAL- AsiA LVING
business opportunities. R
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BBETWERMERSZF. PINEFK. SRERSFTAMELR S,
Industry experts invited to analyse trends in the courtyard economy, outdoor econo-
my, and smart barbecue equipment.
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Dedicated launch stage to enhance exhibitor brand exposure.
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ZHTMREXFR/FPIHEBRUHAREFITRRS, RARBSSRSE
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Asia Barbecue Master Competition and Outdoor Kitchen Design Competition to
boost brand engagement and visibility.

A
BSES
BELRENIIRERERS, REREWE.
Precise matching of overseas buyers with high-quality exhibitors to improve
deal-making efficiency.
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FiEf: RENCR/oEE/MEES. BEEESER, HBAE. BREHE. RRQE. £76E. TEE. BEE/EEES.
BEESRES

Distributors: regional agents, wholesalers, cross-border e-commerce sellers, trading companies, investors,
brand companies, manufacturers, retailers, social media/e-commerce platforms, live-streaming sellers.

BLEE: BE/AR. BRE, BE. RE. S, RAEE, 7S, PMIEESRE, 9i5F

Commercial Spaces: supermarkets/departments, specialty stores, hotels, guesthouses, campsites, furniture
stores, real estate developers, outdoor clubs, fishing sites.

MABP: PHEEHERE. EERR. XERAP. ERi&HIT. SMWgiIH. BEHISE. TUKOLSE
Individual Users: outdoor enthusiasts, campers, family users, courtyard designers, landscape designers,
journalists, industry KOLs.

ERSSIRMtE: AMFNIT, MRIFIRSS. MREHAE, BEEI, SRNESE
Service Providers: venue booking, travel services, training/expansion Organisations, educational institu-
tions, financial services.

Hith: BAFERI). he/dS. LREWES . WENE, RKR. WiDEE;
Others: government departments, associations/chambers, bulk gift buyers, research institutes, universities,
news media.

E'E;Er Marketing and Promotion

ZLETENEH: B "SHEBREEEE+EQEBY+2BHRS" =455, SNEE
ERUEE,

Omni-Channel Marketing: Online & Offline Marketing: global brand coverage through phased targeted
campaigns, direct invitations, and full-cycle services.

thOMER: 100+ RITIRBR ARG, ©1FPatio & Hearth Products Report,
Casual News Now. The BBQ Magazine. Barbecue News Magazine.
FIRE&FOOD Magazine, EU Gardens, EMlKRE. BARES,

Media Coverage: 100+ industry and mainstream media, including Garden Trade News, EU Gardens,

Homes & Gardens, ARTICLE, Sohu Home, Tencent Home, etc.

HMERERE: 200+RREIGBH, BERHARES0007+AR,

In-Depth News Reporting: 200+ original articles reaching 50 million+ premium audience.

ERIMMRFEEREREL: ME. BE. MiE. NdB, MF. $B8LK. Facebook.
Instagram, X. YouTube. TikTok. WhatsAppEF&E@MEM, REMLSEEE
5XEBEER, BERBEELIR,

Targeted Social Media Outreach: Direct promotion on WeChat, Douyin, Weibo, Xiaohongshu, Zhihu,
Toutiao, Facebook, Instagram, X, YouTube, TikTok, WhatsApp, reaching niche and mass audiences while

inviting professional buyers.

ZTEDNEERY: HERGS. TULDE. BIESENRSE,
Offline Events & Direct Invitations: Press conferences, industry salons, overseas expo roadshows, etc.

KT E: RIERAQ S, KT/, BRiRl, VIPERSE,

Offline Advertising: venue perimeter billboards, light boxes, newsletters, VIP invitations.

BREZABITERL: 50+EBRMIR/ESKEHT,

Cross-Industry Promotion: joint campaigns with 50+ domestic and international associations/chambers.
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2 — i
ERMREE ERERUTER
1R R p N
5 [SF:3
3 : 1| wET RS R A RS
I PETY
K 2 | =hewoco, ®i3zoomm
3 RIS, Hi1800mm
4 B£LOGO
5 KESHT, 60w
2.5%
6 | s, 0w
7 PEWE: R: 1000L¥500W*1000H]
I 7 ek s (LT A HLOGOR)
. X A 8 | mmE% mxmass
4 AN
) ) 9 | mw—mx
Vo
/ / 10 | soowiE ke
bt 7 o o
/ 3K CIEED )
\ L i (AL j /

[=
m %E*E’? PARTICIPATION PROCESS

1TRIESE, 2REVFHIES (SREAEE) NMEAE, SMEAENEWHREE G4 —HmHIBEED BAIH1E,
2Rz, BURHLUERE . EXAN. B2 AR, MGE—Ka®R, &OHBAENNOERMUTLUPE
IRFHN. SRELERSHE 541@5@%%%%%@IA%M$@%%%P,i%%?ﬁ%ﬁ%ﬂﬂ%MOW%Eﬁ,ﬁﬁ%ﬁﬁﬂﬂﬁ
AV FT R,

45EHZ, SPTEERBSREVESNELAEN (BREEE) , RHBUKITINE, SR,
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1. Application: Complete and stamp the Exhibition Contract Form, and send it with a stamped business licence copy to the organiser (in
duplicate) by courier.

2. Booth allocation: Based on first come, first paid, first served”. The organiser reserves the right to make minor adjustments.

3. Payment: Full payment within 5 working days after signing the contract. Proof of transfer must be sent to the organiser. Non-payment may
result in cancellation of the booth reservation.

4. Contract confirmation: Official stamped contract will be returned within 5 working days after payment is received.

5. Exhibitor manual: Details on reception, accommodation, logistics and setup will be provided in the Exhibitor Manual, issued two months
before the event.

6. Cancellation policy: No refund for voluntary withdrawal unless rejected by the organiser for special reasons.

7. Final rights: The organiser reserves the right to make final adjustments to booth allocation for overall exhibition quality.
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ASEAN GARDEN LIVING EXPO 2026

2026/9/10-12
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MITEC KUALA LUMPUR, MALAYSIA
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Guangdong Grandeur International Exhibition Group Co., Ltd.

2ESDHLL: 4006-258-268
{BESEM: https://www.asiabbgexpo.com/

BRERMbE: TSR INEARIE 148 SIFERER Sl 1 SIS R EE R

Infoline: 4006-258-268
Web: https://www.asiabbgexpo.com/
Address: 18F, Park Place, No.148 Xingangdong Road, Guangzhou
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